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STEVEN L. BOssE

LAW OFFICES OF
GABROY ROLLMAN & BOSSE

assiast in respomding to your notice of October 18, 2010 (received on October 20),
regarding a complaint originally lodged against a third party. The complaint is now
identified as a complaint against our client. Our client’s completed and executed Notice
of Caunsel Dartigmatiim is pmclazed.

The complainamt in this matter was the committee of Rep. Gabrielle Giffords,
the incumbent seeking reelection in Arizona's Congressional District 8. That
complainant complained that the signs in question had been paid for or authorized by a
committee that was satually uninvalved. The massages were authorized and paid for by
the company that owns the billboard structures, Janes Outdoor Advertising, Ine. The
company’s name did appear in isolation on each of the billboards, but the messages did
not contain the company’s address, website or phone number, or the disclaimer stating
that the message was not aathorized by a candidate or candidate’s committes. '

Qnce advised of the statute, our client moved quicidy to bring the signs into
compliance with 2 U.S.C. §441d by adding the additional statements, including words
stating that Jones Outdoor had paid for the message. Photos showing the added
disclaimers are enclosed.

We and oor client believer no further action by the Cemmission is appropriate in
this matter, and respectfully request that no action be taken. Our client was operating
umler a well-groumied belief that its message cuwuld be posted withomt further
disclosure. There lms boen a huge amount of inaccurate material on this specific issue
in news coverage for many recent months. Much of the coverage has stated or created
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This law firm represents Jones Outdoor Advertising, Inc. We have been asked to
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the clear impression that the disclosure requirements were negated by the Supreme
Court’s decision in Cifizens United v. Federal Election Commission, ___U.S. ___, 130
S.Ct. 876 (2010). Our client reasonably believed that to be correct.

Our client was not alome in being vonfusad about the contimiing status of the
disclosure requirements. The President himself has recently delivered Saturday
addresses on the effects of Citizens United, on August 21' and Septembes 18, 2010. In
each of those addreswes, he utated that the Cihzens United decision allows corporations
to ogend em camipaign pdvertising without disciesure, and that sew kgislation is oaeded
to rastore disclosupe requiromenss. Rep. Giffords iserself gave virmally identicai
stateraents i a resent debate at tha University of Arizona, and fer manths hay hased
much of her campaign strategy on alleged anonymity of her opponant’s support. The
President’s addresses garnered news coverage nationwide, and Rep. Giffords’
comments were broadcast verbatim throughout southern Arizona.

Wa recognex: the general validéty af the maxima that “ignoranoas of the law is no
excuse.” Ignorance that resnits from being misled, however, is quite another matter.
We believe it is entirely reasonable for citizens to expect that the President, members of

! Acrust 21: “Ths: renzon thin is bappening in Yecause of a Yecinion by thy Sugrame Canrt in the Citizans
United case — a decisien that now allows big corporations to spend unlimited amounts of money to influence our
elections. They can buy millions of dollars worth of TV eds — und worst of sll, they don’t even fiave to reveal who
is actually paying for them. You don’t know if it's a foreign-controlled corporation. You don’t know if it's BP.
You don’t know if it’s a big insurance company or 8 Wall Street Bank. A group can hide behind a phony name like
“Citizens for a Better Future,” even it a more accuriie magre would be “Corporations for Weaker Oversight.”

Ws Irised (@ fix this lest month. Thera was g pirapesal smpportei hy Daninasets ssd Negmibdionas thnt womk]’ve
reguired corperate political sdvertisors to reveal whe's fundihg their activitics. Wken spacial intezests take to
the airwaves, whaever is ruoring and funding the ad would have to appear in the adverticemont and take
responsibility for it - like a company’s CEO or an organizatian's biggest centribusor.”

2 - 18: “Back ia January, in my State of the Union Asldress, I wamed of the danger paged by &
Supreme ruling ealled Citizens United. This decision overturred decades cf law nod precedent. It gave the
special interests the power to spead without limit — and witkout public disclosure — to run ads in order to
influence elections.

Now, as an election approaches, it's not just a theory. We can see for ourselves how destructive to our democracy
this can becaea Wi soe it in the flond of deceptine attack i sponanred by speatal interests weing froat groups
with mislesiding semas. We dim't know who's bnhind tmse arls or wha's payiag for them. Even foreigs-centrailed
corparsfions naeking ts influence aur demacracy are able to spend freely in arder to swing an election toward a
candidate they prefer.

We've tried to fix this with a new law — one that would simply require that you say who you are and who's
paying for your si. This way, 'voters are able to make an informed judgme=it about a proup’s nftivations. Anysne
running these sds wuuld hrave te stand by their claims.”
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Congress and the media will reliably state the law that governs their conduct, and will
not make inaccurate or incomplete statements of the law. Our client is now aware of its
obligations, and can be expected to comply fully in the future.

It umot alao be notad that tiese signs renily are not the kiod of communication
for which source disclosure is likely to benefit a recipient. In other words, in this
context, the disclosure requirements do nut serve tiRe purposes for which they were
upheld in Citizens United. These are not stemly marrated nelio or television
coznxaucials, untl ane mathing like the documemtary film invoived in Ciazens Usired.
Those tammunications are the grimary targets of the disslosure requirements. Unlike
those forms of commuuication, aur olient’s static signs do not convey a message that
recipients might mistakenly beliexe to be a product of journalism. Our client’s message
is one hyperbolized statement of opinion, reminiscent of cartoons by Thomas Nast. The
message lacks any reference to the candidate’s purported views or performance on any
specific issue or range of issues. The bias is blatant, not hidden. These signs are also
direcred only to a relatively knowledgeable audience who cun identify the political
figures whose carieaturcs they centain, and umderstand their metaplsorical content.
Unless one knows the retent legiSlative tistory behind the message, and knows who
“Pelayi® nd “Gabby” aim, thm signs exe meshingless. It ix erd to believe that voters
with that level of politisal egisaen benefit framn knowing emsatly who paid for the sigmu.

For all of these reasons, therefore, we submit that the Commission shduld not
take any further action ont this matter.

Sincerely,

GABROY, ROLLMAN & BOSSE, P.C.

S/,‘i@ U F
Lyle D./Aldridge

LDA/smm

Encl. Notice of Counsel Designation
Photographs
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The sbove-named individusl andfor firm is hereby designateod as my counsel and ls

Jones Outdoor Advertising, Inc.

L

matLno aoonass: 1 0657 E. Old Vail Connection Rd

(Please Print)
Tucson, AZ 85747 .

TELEPHONE-HROME(____)
BUSINESS ( 20 749' 1 307

information le be |:ll( avestigation being canducied by the Federel Election Commission and Biw
coufidentisiy w . Thie ssolion prohibits maldng publio any investigation
oonducted by mMMdhumm
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